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Motivation
Can awe be elicited through VR? 

• 

• There is little known on the effectiveness of interactive VR in provoking profound 
emotions, and encourage lasting, positive change 

• ‘Awe’ is of particular interest as a transformative emotion [1], and can be 

• 

Hypothesis 1  

and high awe ratings 

Hypothesis 2

than a “standing”, vertical posture

Methods and Materials
Two conditions: “ ” lounger and “

• 

• 

feelings of awe after each condition. We conducted a short interview after, with 
this providing insight and observational data.
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Conclusions
Through non-intrusive and introspective data collection, 

mounted VR with natural interfaces can elicit awe. Despite the limitations with 

Quantitative Results
Participants rated awe 79.7 43.8% of 
participants experienced goose bumps
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Qualitative Results
degrees of VR not utilized  

• ” condition in an upright position 
similar to the “
differences. 
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